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Figure 1. Gross Domestic Product (GDP) of Chile and Valparaiso in 2016 
 
 





















Financial and Business 
Services
16%




























Financial and Business 
Services
9%








ISSN 2386-7876 – © 2018 Communication & Society 31(3), 93-109 
99 
Table 1. Sociodemographic Description of the Sample 
Sociodemographic Variables 
Education n % 
 
Incomplete Primary  151 9.22 
 
Complete Primary 449 27.41 
 
Complete Secondary 571 34.86 
 
Incomplete University 169 10.32 
 
Complete University or more 298 18.19 
 
Total 1,638 100 
Age     
 
18 - 29 303 18.35 
 
30 - 44 389 23.56 
 
45 - 60 456 27.62 
 
More than 60  503 30.47 
 
Total 1,651 100 
Gender     
 
Male 623 37.73 
 
Female 1,028 62.27 
 
Total 1,651 100 
Socioeconomic Status     
 
ABC1 (Higher) 55 3.33 
 
C2 335 20.29 
 
C3 545 33.01 
 
D 502 30.41 
 
E (Lower) 214 12.96 
  Total 1,651 100 
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6. Results 
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Table 2. Correlation matrix among all variables 
Variables 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 
1. Level of 
Education X 
               
2. Age -.38*** X 
              
3. Gender -.06* .02 X 
             
4. SES -.62*** .40*** .00 X 
            
5. Civic 
Participation .02 .11*** .05† .05* X 
           
6. Electoral 
Participation -.07** .38*** .04† .12*** .14*** X 
          
7. Congress 
Corruption .08** -.10*** .00 -.04 -.04 -.06* X 
         
8. Politics 
Corruption .07** -.08** -.01 -.06* .00 -.08** .52*** X 
        
9. Business 
Corruption .00 -.04 .02 -.01 -.04 -.05† .36*** .46*** X 
       
10. Media 
Corruption 0.04 -.08*** -.03 -.01 -.03 -.06* .35*** .40*** .50*** X 
      
11. TV 
Consumption .02 .10*** .02 -.04 .08** .05* -.03 .00 -.01 -.04† X 
     
12. Radio 
Consumption .02 .13*** -.04 .00 .02 .10*** -.02 -.01 .00 .00 .25*** X 
    
13. Newspapers 
Consumption .16*** .03 -.09*** -.09*** .07** .04 -.03 .02 .00 -.03 .15*** .28*** X 
   
14. Digital Media 
Consumption .42*** -.44*** .00 -.34*** .00 -.08** .08** .04 -.01 .07** .03 -.01 .17*** X 
  
15. External 
Efficacy -.02 .04 .04 0.01 -.02 0.02 -.10*** -.06* -.07** -.06* .02 -.01 .03 -.01 X 
 
16. Internal 
Efficacy .19*** -.06* -.08** -.12*** .09*** .06* -.02 .00 -.02 .03 .03 -.02 .08** .13*** -.13*** X 
17. Political 
Interest .18*** .03 -.06* -.08*** .14*** .11*** .01 .05* .07** .08** .12*** .09*** .11*** .11*** -.02 .26*** 
Note: Spearman’s coefficients are showed. 
p<0.1†; p<0.05*; p<0.01**; p<0.001*** 
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Table 3. Multivariate Analysis for External Efficacy 
Internal Efficacy Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 Model 7 
Previous Participation 
       Civic Participation .347** .308* 
  




(.136) (.134) (.138) 
Electoral Participation .199 .312* 
  
.253† .228 .303* 
  (.133) (.141)     (.137) (.145) (.150) 
Corruption's Perception  
       Congress Corruption 
  
-.029 -.064 -.028 -.052 -.111 
   
(.091) (.090) (.091) (.091) (.096) 
Politics Corruption 
  
.017 -.020 .020 -.024 -.039 
   
(.093) (.092) (.094) (.093) (.096) 
Business Corruption 
  
-.103 -.045 -.097 -.089 -.074 
   
(.075) (.074) (.075) (.075) (.077) 
Media Corruption 
  
.126† .106 .144* .074 .051 
      (.066) (.066) (.066) (.065) (.068) 
Sociodemographic 














































    (.079)   (.082)   (.082) (.084) 
Political Attitudes 
       External Efficacy 
     
-.182*** -.187*** 
      
(.024) (.024) 
Political Interest 
     
.137*** .127*** 
            (.018) (.019) 
Media Consumption 
       TV 
      
.128 
       
(.129) 
Radio 
      
-.322** 
       
(.096) 
Newspaper 
      
.137 
       
(.095) 
Digital Media 
      
.119 
       
(.100) 
Constant 9.518** 9.195** 9.812*** 9.324*** 9.429*** 9.361*** 9.681*** 
 
(.112) (.444) (.390) (.596) (.410) (.642) (.753) 
        Adjusted R2 .006 .044 .000 .040 .007 .125 .129 
(N) 1500 1488 1426 1414 1410 1320 1218 
        p-value < 0.1†; p-value<0.05*; p-value<0.01**; p-value<0.001*** 
 Note: Values are b coefficients from OLS, with standard errors (s.e.) in parenthesis. 
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Table 4. Multivariate Analysis for Internal Efficacy 
Internal Efficacy Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 Model 7 
Previous Participation 
       Civic Participation .347** .308* 
  




(.136) (.134) (.138) 
Electoral Participation .199 .312* 
  
.253† .228 .303* 
  (.133) (.141)     (.137) (.145) (.150) 
Corruption's Perception  
       Congress Corruption 
  
-.029 -.064 -.028 -.052 -.111 
   
(.091) (.090) (.091) (.091) (.096) 
Politics Corruption 
  
.017 -.020 .020 -.024 -.039 
   
(.093) (.092) (.094) (.093) (.096) 
Business Corruption 
  
-.103 -.045 -.097 -.089 -.074 
   
(.075) (.074) (.075) (.075) (.077) 
Media Corruption 
  
.126† .106 .144* .074 .051 
      (.066) (.066) (.066) (.065) (.068) 
Sociodemographic 














































    (.079)   (.082)   (.082) (.084) 
Political Attitudes 
       External Efficacy 
     
-.182*** -.187*** 
      
(.024) (.024) 
Political Interest 
     
.137*** .127*** 
            (.018) (.019) 
Media Consumption 
       TV 
      
.128 
       
(.129) 
Radio 
      
-.322** 
       
(.096) 
Newspaper 
      
.137 
       
(.095) 
Digital Media 
      
.119 
       
(.100) 
Constant 9.518** 9.195** 9.812*** 9.324*** 9.429*** 9.361*** 9.681*** 
 
(.112) (.444) (.390) (.596) (.410) (.642) (.753) 
        Adjusted R2 .006 .044 .000 .040 .007 .125 .129 
(N) 1500 1488 1426 1414 1410 1320 1218 
        p-value < 0.1†; p-value<0.05*; p-value<0.01**; p-value<0.001*** 
 Note: Values are b coefficients from OLS, with standard errors (s.e.) in parenthesis. 
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Table 5. Multivariate Analysis for Political Interest 
Political Interest Model 1 Model 2 Model 3 Model 4 Model 5 Model 6 Model 7 
Previous Participation 
       Civic Participation .948*** .859*** 
  




(.193) (.201) (.207) 
Electoral Participation .704*** .649** 
  
.890*** .656** .639** 
  (.189) (.202)     (.195) (.217) .224 
Corruption's 
Perception  
       Congress Corruption 
  
-.013 -.031 .011 -.048 -.053 
   
(.130) (.129) (.129) (.137) (.145) 
Politics Corruption 
  
.212 .146 .217 .132 .134 
   
(.134) (.132) (.132) (.139) (.144) 
Business Corruption 
  
.055 .122 .099 .115 .124 
   
(.106) (.105) (.105) (.112) (.116) 
Media Corruption 
  
.143 .132 .163† .178† .193† 
      (.094) (.093) (.093) (.098) (.102) 
Sociodemographic 














































    (.113)   (.117)   (.123) (.127) 
Political Attitudes 
       External Efficacy 
     
.025 .008 
      
(.036) (.037) 
Internal Efficacy 
     
.308*** .288*** 
            (.041) (.043) 
Media Consumption 
       TV 
      
.521** 
       
(.193) 
Radio 
      
.082 
       
(.145) 
Newspapers 
      
.067 
       
(.143) 
Digital Media 
      
.389** 


















(.159) (.637) (.559) (.856) (.580) (1.023) (1.199) 
        Adjusted R2 .026 .059 .005 .046 .040 .113 .120 
(N) 1619 1606 1530 1517 1509 1320 1218 
        p-value < 0.1†; p-value<0.05*; p-value<0.01**; p-value<0.001*** 
 Note: Values are b coefficients from OLS, with standard errors (s.e.) in parenthesis. 
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7. Discussion and Further Research 
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